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TOM TAT. Viéc - nghién clu cac yéu tb tac dong dén quyét dinh mua hang ndi cia ngudi tiéu dung 1 rat can thiét trong béi
canh hoi nhap quéc té sau rong cua Viét Nam nhiam gitp cac doanh nghiép trong nude nang cao nang luc canh tranh. Nghién
ctru nay nham phén tich céc yéu t6 tic dong dén quyét dinh mua cua nguoi tiéu dung d6i voi hang noi dva trén mo hinh hoi
quy Binary Logistics va dir liéu khéo sat 232 nguoi tiéu dung. Két qua nghién ctru chi ra (i) Cam nhan sy phu hop vé gia, (ii)
Cam nhén vé chét lugng, va (iii) Tinh vi chung tiéu ding 1 cac yéu t tac dong dén quyét dinh mua hang ndi ctia nguoi tiéu
dung.

TU KHOA: Quyét dinh mua; Hang ngi; San phdm may mdc; Binary logistics; Tinh vi ching tiéu ding; Cam nhdn sw phii
hop gia; Cam nhan chat luong

ABSTRACT. The study of the determinants of consumer purchase decisions of domestic products is necessary in the context
of Vietnams’ international integration in order to help domestic firms improve their competitiveness. This study aim to
analyze factors influencing consumer purchase decision of domestic products based on Binary Logistic regression model and
a primary data sample of 232 consumers. Research results show that (i) Perceived reasonable price, (ii) Perceived quality,

and (iii) Consumers ethnocentrism significant influence consumer purchase decision of domestic products.
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1. GIOI THIEU

Nén kinh té Viét Nam tiép tuc tién trinh hoi nhap sau véi
viée tiép tuc ky két Hiép dinh Ddi tac toan dién va tién bo
xuyén Thai Binh Duong (CPTPP - Comprehensive and
Progressive Agreement for Trans-Pacific Partnership), taora
mét trong nhimg khéi tu do thuong mai 16n nhat thé gioi véi
thi truong chung 600 tridu ngudi, ciing véi d6 1a cac co ché
lién két da dwoc ky két trude do hira hen tiép tuc gia ting co
héi ting trudng cho nhiéu nganh kinh té ciing nhu cic doanh
nghiép Viét Nam va dong thoi, ap luc canh tranh ngay trén
thi truong noi dia cling s€ gia ting manh mé&. Do do, bén canh
céc chién luoc kinh doanh huéng dén nang cao nang lyc canh
tranh dya vao ndi lyc, nang lyc dong thi cac doanh nghiép
cling can phai hiéu rd thi truong, nguoi ti€u dung, dinh
hu’o‘ng thi tru’o‘ng cho cac chién lwgc kinh doanh. Trong d6
viéc nam bat cac yéu td chi phdi hanh vi lya chon hang noi
clia nguoi tiéu ding c6 y nghia quan trong ca vé 1y luan va
thuc tién.

Hanh vi nguoi tieu dung va hanh vi mua hang ndi cua
nguoi tiéu dung nhan dugc sy quan tam sau séc tir cac nha
nghién ctru trong va ngoai nudc (Pang Thi Kim Thoa, [1];
Lé Nguyén Hau, Tran Trac Quynh, & Lé Pic Anh, [2];
Knight, [3]; Watson & Wright, [4]; Lu Wang & Xiong Chen,
[5]; Phau & Siew Leng, [6]; Zafer Erdogan, Cevahir Uzkurt,
[7]; Nguyen, Nguyen, & Barrett, [8];). Cac nghién ctru trude
su dung cach tiép can theo ly thuyét kinh té vi mo, 1y thuyet
kinh té hoc hanh vi dé gidi thich hanh vi mua hang noi cua
nguoi tidu ding va kiém dinh cho nhiéu nhém san pham. Tuy
nhién, chua c6 mot md hinh nghién ctru hoan chinh cho tat
ca truong hop va nhiéu nghién ctru thay vi str dung bién phu
thudc 1a quyét dinh thyuc sy ctia ngudi tiéu ding lai dang sir
dung cac bién s6 khac nhu sy sin sang mua hay y dinh mua.
Do vay, kha nang du bao cua mo hinh nghién ctru khong thuc
su cao.
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Nghién ctru nay st dung mé hinh Binary nhdm nhan dién
cac yéu tb giai thich quyét dinh mua hang ndi ciia ngudi tiéu
dung ¢ Viét Nam d6i v6i nhom hang may madc, dua trén bd
dir liéu khao sat tai thanh phd Bién hoa. CAu triic ctia bai bao
gdm nam phan: (i) gidi thiéu, (ii) co so 1y thuyét va mo hinh
nghién ctru, (iii) phuong phap nghién ciru, (iv) két qua
nghién ctru va ban luan, va (v) két luan.

2. CO SO LY THUYET VA MO HINH NGHIEN CUU

Kotler va Armstrong [9], cho ring qua trinh quyét dinh
mua hang ciia nguoi tiéu dung chiu sy tic dong boi cac nhom
yéu tb co ban gém nhan t6 van hod, yeu t6 x4 hoi, yéu t6 ca
nhan, va yéu to tam 1y. M6 hinh hanh vi cia ngudi tiéu ding
duoc st dung dé md ta mdi quan hé giira ba yéu té gdm cac
kich thich, hop den y thirc va nhitng phan ung dap lai cac
kich thich ctia nguoi tiéu ding anh hudéng dén quyét dinh
mua cta nguoi tiéu dung. M6 hinh Ly thuyét hanh déng hop
Iy (Theory of Reasoned Action-TRA) dugc Fishbein va
Ajzen [10], xdy dung cho thay y dinh thuc hién hanh vi ciia
mot nguoi bi anh hudng boi hai yéu td d6 1a thai do (Attitude)
va chuan cht quan (Subjective Norm). Hai nhén té ndy s&
anh huong truc tiép dén ¥ dinh hanh vi va sau d6 s& anh
huéng dén hanh vi thyc sy ciia mot ca nhan. Ly thuyét Hanh
vi ¢6 ké hoach (Theory of Planned Behavior-TPB) cho rang
y dinh hanh ddng ctia nguoi tiéu dung bi anh hudng boi ba
yéu td: thai do d6i voi hanh vi, chuin muyc chu quan va nhan
thirc vé kiém soat hanh vi. Yéu t6 nhan thtre kiém so4t hanh
vi (Perceived Behavioral Control-PBC) phan anh viéc dé
dang hay kho khan khi thyc hién hanh vi va viéc thyc hién
hanh vi d6 c6 bi kiém soat hodc han ché hay khong (Ajzen,
[11]). Phan m& rong nay lién quan dén viéc giai thich cho
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nhting khi moi ngudi cé y dinh thuc hién mot hanh vi bi can
tré vi ho thiéu tu tin hodc khong c6 quyén thuc hién hanh vi
(Ajzen, [11]).

Hién chua c6 mét dinh nghia thong nhét vé hang ndi do
goc nhin cua cac tac gia khac nhau nén dan dén su khac biét
trong quan niém vé& hang ndi & goc d6 pham vi lanh tho, lut
phap, va thuong hi¢u (Nguyen, Nguyen, & Barrett, [8]; Dang
Thi Kim Thoa, [1]). Trong nghién ctru nay, hang may méc
ndi hay hang may mac thuong hi¢u Viét Nam la hang hoa do
cac doanh nghié¢p, nha san xuit kinh doanh trén lanh thd Viét
Nam s hitu va diang ky nhin hiéu hang hoa xuét xir tir Viét
Nam.

D3 c6 nhiéu nghién ctru nhan dién cac yéu té giai thich
hanh vi mua hang néi cua ngudi tiéu ding. Cac yéu t6 chi
yéu dugc dé suit bao gdm cam nhan sy phi hop gia ca, cam
nhan chét lugng hanh ndi, va tinh vi chung tiéu dung.

Cam nhan sy phit hop vé gia

Theo Zeithaml [12], gia ca la cai ma nguoi tiéu dung phai
tir bo dé so hiru hang hoa. Lee [13], cho rang ngudi ti€u dung
nhay cam vdi gia boi ho ¢6 xu hu’o‘ng tim kiém nhiing san
phim ¢6 gia thap hon va ho mong muén c6 dugc su thoa man
théng qua viéc so sanh gia ca giira cdc san pham khac nhau.
Jacoby va Olson [14], phan biét gia thanh hai loai gbm .gia
khach quan 1a gi4 thuc té cta cac san phdm hay dich vu va
gi4 cam nhan lién quan dén gia ca duoc ma hoa boi ngudi
tiéu dung. Cach hiéu twong tu, cam nhan vé gia la sy so sanh
giita gia ca khach quan thuc té véi gia ma nguoi ti€u dung
tham khao duoc, 1a phan anh thu¢e vé cam tinh hay cam nhén
cht quan ciia ngudi mua vé gia khach quan cia san pham
hay dich vu d6 (Agarwal, Wang, Xu, & Poo, [15]). Ve phia
nguoi ti€u dung, ho thuong khong nhd hodc biét vé gia ca
thuce té clia san pham, thay vao d6 ho cam nhén sy phu hop
vé gia theo dua trén cam nhan vé hiru dung cua hang hda do
(Agarwal, Wang, Xu, & Poo, [15]). Cach tiép can nay dé cap
dén mirc d6 phu hop cia gia san pham, dich vu ma nguoi
dung cam nhan dugc. Khi ngudi tiéu ding cam nhén tich cuc
vé su phu hop vé gia, va so sanh voi hitu dung nhéan duoc,
ho s€ hinh thanh y dinh va hanh vi mua hang héa (Winit &
Gregory, [16]; Thakur & Lamba, [17]; Prasad, [18]).

Gid thuyét H : Cam nhdn s phit hop vé gid hang ndi tac
dong duong dén quyét dinh mua hang may mdc néi ciia
nguoi tieu dung.

Ciam nhan vé chit lwong

Theo dinh nghia chit lrong hang hoa tir goc d6 hanh vi
khach hang, c6 ba khai ni¢m duoc dua ra gém cam nhén vé
chat lwong, chit lwong dua trén k¥ thuat san xudt va chét
luong khach quan (Zeithaml, [12]). Trong d6, cam nhén ve
cht 1u’o‘ng bao gom cam giac khach quan, 4n tuong hoic
danh gia cua nguoi tiéu dung d6i v6i mot san pham lién quan
dén chét lugng (Zeithaml, [12]). Noi cach khac, cam nhan vé
chat luong 1a kha nang cam nhan dbi voi san pham c6 thé
cung cép su hai 1ong twong dbi cho sy lwa chon sin ¢6. Cam
nhan tich cuc vé chat luong 1a ngudn gdc dan dén 1y do mua
hang héa ciia nguoi tiéu ding (Aaker, [19]). Cam nhén vé
chat lugng anh huéng tich cuc dén y dinh mua hang cua
nguoi ti€u dung (Dodds, Monroe, & Grewal, [20]; Cham,
Lim, & Cheng, [21]).

Gid thuyét H2: Cam nhdn vé chdt liwong hang néi tac dong
dirong dén quyét dinh mua hang may mdc néi cia nguoi tiéu
dung.

Tinh vi chiing tiéu dung

Sharma, Shimp va Shin [22], dinh nghia tinh vi chung la
cach nhin cac sy vat cua mét ngudi ma cong déng cua ho
duoc cho la trung tam, la chuén muec, 13 thuée do cua tat ca

su vat chung quanh, va mdi cong déng déu nuéi dudng niém
tu hao, tu ton, ho tan dwong nhiing ngudi trong cong dong
va xem thuong ngudi ngoai cong dong d6. Sharma, Shimp
va Shin [22], cho thiy hé qua tinh vi chung tiéu ding din dén
su thién vi do danh gi4 cao hang ndi, danh gia thap hang
ngoai va khong san 1ong mua hing ngoai trong khi ludn wu
tién quan tdm hang noi. Theo Netemeyer va cong su [23],
danh gia muc tinh vi ching tiéu dung cho biét mirc d¢ anh
huong ctia niém tin, thai do va khuynh huéng hanh vi cta
ngudi mua dbi véi san pham ndi dia. Tinh vi chung tiéu ding
cang cao thi hanh vi mua hang ndi dia ciia nguoi tiéu dung
s€ cang cao (Shimp & Sharma, [24]; Watson & Wright, [4];
Lu Wang & Xiong Chen, [5]; Nguyen, Nguyen, & Nigel, [8];
Zafer Erdogan, Cevahir Uzkurt, [7]). Ngoai ra, mét diém
quan trong khi ngudi tiéu dung co tinh vi chung tiéu dung
cao s& hd trg cim nhéan vé_ gia va chat luong hang néi cao
hon va qua d6 thuc ddy quyét dinh mua hang noi
(Chryssochoidis, [25]).

Gid thuyét H3: Tinh vi chiing tiéu diing c6 tac dong dirong
dén quyét dinh mua hang may mdc néi cia ngieoi tiéu ding.

M6 hinh nghién ciru

Cam nhan
su phu hop

Quyét dinh
mua hang
noi

Cam nhan vé chat
luon;

Tinh vi ching ti€u
dung

Hinh 1. M6 hinh va cdc gid thuyét nghién ciru
Nguon: Nhém tac gia dé xuat 2018
3. PHUONG PHAP NGHIEN CUU

Nghién ctru sir dung mé hinh Binary Logistic nhim kiém
dinh céc gia thuyét trong mo hinh nghién ctru. Cac bién doc
lap trong mé hinh nghién ctru dugc do ludng boi 14 bién
quan sat theo thang do Likert 5 mirc d6 (1-hoan toan khong
ddng ¥; 5-hoan toan dong ¥) nhu bang 2. Két qua trong bang
2 ciing cho thay hé s0 Cronbach’s Alpha cua cac yéu t6 Cam
nhén sy phu hop vé gia (0,684); Cam nhan vé chit luong
(0,778), va Tinh vi ching tiéu ding (0,778) déu 16n hon 0,6
cho thiy cac thang do du diéu kién cho cac phan tich tiép
theo (Hair, Black, Babin, & Anderson, [26]). Bién phu thudc
trong mé hinh nghién ctru duge do luong boi bién nhi phan
(I- mua hang may mac noi; O - lya chon khac).

Phuong trinh Binary Logistic dugc trinh bay nhu sau:

Lo 2O =D g Bx+ BX,+ BX, 4t BX,( (1)
P(Y =0)

Trong do:

P(Y=1) = Py la x4c sudt nguoi tidu ding quyét dinh mua
hang may mac ndi.

P(Y=0) = 1 — P, 1a x4c suat nguoi tiéu dung khong quyét
dinh mua hang may méc noi.

X; (i=1, 2, 3) 1a cac bién dc 1ap trong mo hinh

Ln: Log cta co sb e (e=2,714).

Hé s6 Odds (Oo)

N

1-P, - P(xacsuatnguoitieudungkhongmuahangmaymacVietnam)

P (xacsuatnguaiti eudun gmuahangmaymacVielNam)

@

Thé vao phuong trinh (1)
Yy
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Lnodds =B,+ BX,+ B,X,+ BX,+...+ BX, (3)
Theo Cox [27], Log cta Odds 1a mét ham tuyén tinh véi
cac bién doc lap Xi
Theo Agresti [28], dang du bao hé s hdi quy Binary
Logistic dé Y=1 khi Xi 1a mot gié tri cu thé
Y eLnndds eBﬂ + B\ X, + B,X, + B;X; +..+ B,X;
E ={7] = 14 glrodds = |1 e% BN+ BXo+ BX + 4 BX,

Theo Hair, Black, Babin, va Anderson [26], kich thudc
méu ding trong phén tich nhan t kham pha duoc xac dinh
dira vao mrc toi thiéu (min = 50) va sé luong bién dua vao
phén tich mé hinh. Ty 1¢ ctia s6 mau so véi 1 bién phan tich
1 5/1 hodc 10/1, nghién ctru nay c6 14 bién quan sat va do

“)

vy ¢& mau ti thiéu 13 140 quan sat. Green [29], cho riang
trong phén tich hdi quy ¢ mau ti thiéu dugc xac dinh theo
cong thirc kinh nghiém 50 + 8*sd bién doc 1ap trong md hinh
nghién ctru. Nghién ciru ndy c6 3 bién déc lap do vdy ¢ mau
t6i thiéu 1a 50 + 8*3 = 74. C& miu chinh thirc trong nghién
clru nay gdm 232 quan sat (ngudi tiéu dung) duoc thu thap
theo phuong phap phi xac suat (thuén ti¢n) tai cac siéu thi
16n, chudi cira hang thoi trang tai Thanh ph6 Bién Hoa, Ddng
Nai.

Két qua kiém dinh Chi binh phuong cho thiy cac yéu té
nhan khéu hoc khoéng c6 mdi quan h¢ coé y nghia théng ké
voi quyét dinh mua hang ndi cia nguoi tiéu dung
(Asymp.Sig. > 0,05) (xem Béng 1).

Bing 1. Thong ké mé té vé mau va kiém dinh Chi binh phirong vé nhan khau hoc

Gi6i tinh Nam= 44.0%. Nit= 56.0% 0.262
Db tudi Tir 18-22=36.6%, Tir 23-26= 28.9%, Tir 23-26= 15.1%, Tir 27-30= 19.4% 0.074
e e Chua két hon= 65.1%, Da két hon=34.9% 0.856
Trinh 9 chuyén mén THPT:_9.1%, Trung Cap=7.3%, Cao déng=17.2%, Dai hoc=56.9%, Sau 0,604
dai hoc=9.5%
Thu nhap Du6i 5 trigu=37.9%, Trén 5 dén 8 triéu=28.9%, Trén 8 dén 10 triéu= 17.7%, 0.073
¢ Trén 10 triéu= 15.5% '
Sin sing chi tri 0%=6.9%, Ré hon 5-10%=21.1%, Ré hon 11-15%= 24.6%, Ré hon 16- i
20%= 22.8%, Ré hon 20%= 24.6% :
e r T — 100400 nghin dong/ thang= 44.4%, 400-1 tri¢u dong/ thing= 37.5%, Trén 1 0.169

triéu dong=18.1%
Nguon: Nhém tic gia khdo sat va tinh todn tir dit liéu khdo st (2018)

Két qua Kiém dinh T-test cho thy co su khac biét co y
nghia thong ké vé quyet dinh mua hang néi doi voi nguoi
tiéu dung. Nguoi tiéu dung lua chon hang ndi c6 cam nhan

vé su phu hop vé gia, cam nhén vé chét lugng cua hang noi,
va tinh vi chung ti€u dung cao hon nhiing nguoi tiéu dung
khong lua chon hang noi.

Bing 2. Két qua kiém dinh T-test

Kiém
dinh
Levene

Kiém dinh T-

A . 5 As
Quyeét dinh mua hang noi test

Gia tri Khéc biét gia tri : . e
¢ bint ¢ birl Sig Sig. (2-tailed)
. A . A . Khac 2,4 -0,73 0,817 0,000
(GI) Cam nhéan su phu hop ve gia Hang néi 3.1
2 PRS- Khac 2,7 -0,7 0,994 0,000
(CL) Cam nhan ve chat lwgng TG 3.4
Khac 2,6 -0,85 0,130 0,000

(VC) Tinh vi chiing tiéu dung 35

Nguoén: Nhém tic gia khdo sat va tinh todn tir dit liéu khdo sat (2018)
4. KET QUA NGHIEN CUU VA BAN LUAN

Phan tich nhan t6 kham pha EFA (Exploratory Factor
Analysic) cho thiy hé sb Hé s6 KMO (Kaiser-Meyer-Olkin)
= 0,829 (0.5 <KMO < 1) nén c6 thé két luan phan tich nhan
tb thich hop va Bartlett's test = 0,000 (Sig. < 0.05) cac bién

Hang noi

quan sat co twong quan voi nhau. Bén canh d6 Phuong sai
trich = 54,659> 50%, Gia tri Eigenvalue = 1,311> 1 nén
thang do dugc chap nhén (Hair, Black, Babin, & Anderson,
[26]). (xem Bang 3).

Bing 3. Kiém dinh hé sé Cronbach Alpha véi cdc thang do

oA I
Bién quan sat

Ma hoa

[ Cam nhén sy phu hop vé gid; Cronbach’s Alpha = 0,684 Heé s6 tai nhan t6
Gia ban ctia quan 40 Viét Nam thi d& chip nhén hon so v&i quan o nhép khéu. 0.613
So véi chat lugng gid ban clia quan 4o ndi dia laré 0.723
S6 tién mua quin 40 noi dia 1a hoan toan thich hop véi c4 nhan toi. 0.723
S6 tién mua quin 4o Viét Nam so véi quan 4o nhap khéu la khong udng phi. 0.512
I Céam nhén vé chit lwong Cronbach’s Alpha = 0,778

D6 bén duong may khong thua kém so véi quin 40 ngoai nhép. 0.711
Chét ligu vai khong thua kém so voi quan 4o ngoai nhép. 0.692
Uy tin thwong hiéu khong thua kém so véi quin 40 ngoai nhép. 0.679
K§ thudt san xut khong thua kém so v6i quin 4o ngoai nhép. 0.748
[ Tinh vi chiing tiéu ding; Cronbach’s Alpha = 0,778

Chu6ng hang ngoai nhap 14 hanh vi khong tot ctia ngudi Viét Nam. 0.556
Ngudi Viégt Nam chéan chinh luén mua hang san xuat tai Vigt Nam. 0.539
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Mua hang ngoai nhap 1a gop phan lam mét s6 ngudi Viét bi mét viéc lam. 0.659
Mua hang ngoai nhap s€ gitip nuwdce khac lam giau. 0.815
Mua hang ngoai nhap gy ra ton hai cho kinh doanh trong nuée. 0.800
Chi nén mua hang ngoai nhap khi n6 khéng thé san xuit duoc trong nuéc. 0.534

Nguon: Nhém tdc gia khdo sat va tinh toan tir div liéu khao sdt (2018)

Kiém dinh Wald trong phan tich hdi quy Binary logit cho
thy ba bién doc 1ap gdm: Cam nhan sy phi hop vé gid, cam
nhan vé chit lugng, tinh vi chung tiéu dung c6 tac dong dén
quyét dinh mua hang néi cua ngudi tiéu ding véi mic y
nghia 5% nén céc gia thuyét nghién ctru H1, H2, H3 déu

Gia dinh x4c sudt mua ban dau ciia ngudi tiéu ding Ia
P0=10%, P1 la xac suat mua thay d6i khi Xi tang 1 don
vi. Cong thtrc nhu sau:

B
(GI) Cim nhin s phit hop vé gid 6,679
VC) Tinh vi chiing tiéu dung 2,386
CL) C4m nhén vé chit lugng 2,313

Bing 4. Hé s6 hoi quy Binary

Bang 5. Miic tdc dong ciia cdc yéu t6 anh hirdng

dugc chap nhan. Chi s6 Nagelkerke R2 = 0,889 cho thiy
88,9% thay d6i cua bién phu thude Quyét dinh mua hang noi
duoc gii thich boi cac bién doc 1ap trong mo hinh nghién
ctru (xem Bang 4).

B Wald Sig. Exp(B)
2,386 17,499 0,000 10,875
2,313 11,420 0,001 10,108
6,679 35,204 0,000 795,419
-33,752 39,836 0,000 0,000
217,458

0,000

0,836

Nguon: Nhém tdc gid khdo sat va tinh todn tir diF ligu khdo sdt (2018)

__h of = E)eB
Can T

6) 3)

R T e
xac suat
795,419 99,8% 89,8% 1
10,875 54,7% 44,7% 2
10,108 52,8% 42,8% 3

Nguon: Nhém tdc gid khdo sat va tinh todn tir dif liéu khdo sdt (2018)

Bang 6 cho thdy murc d6 tac dong ciia cac yéu t6 theo thir
tur tir manh nhit dén yéu nhét trong mé hinh cy thé nhu sau:

(GI) Cam nhén sy phit hop vé gia hang ndi c6 hé s6 Beta
= 6,679, x4c suat mua ban dau cua nguoi tiéu dung 1a 10%.
Néu cam nhén sy phit hop vé gid ting thém 1 don vi thi xac
suat nguoi tiéu ding mua hang may méc Viét Nam ctia ngudi
tiéu dung 1a 99,8% tang 89,8% so v&i xac sudt mua ban dau.

(VC) Tinh vi ching tiéu dung c6 hé sb Beta = 2,386, xac
sudt mua ban dau cua ngudi tidu ding 1a 10%. Néu tinh vi
chung tiéu dung ting thém 1 don vi thi x4c sudt ngudi tidu
dung mua hang may mac Viét Nam ctia nguoi tiéu dung 1a

Tén bien

Bang 6. Dy bdo cdc kich ban véi cac yéu 16 tac dong

54,7% tang 44,7% so vdi xac suét mua ban dau.

(CL) Cam nhén vé chét luong hang ndi ¢6 hé sé Beta =
2,313, x4c suit mua ban dau cua ngudi tiéu ding 13 10%.
Néu cam nhan vé chit lugng tang thém 1 don vi thi x4c sut
nguoi tiéu dung mua hang may mac Viét Nam cua nguoi tiéu
dung 1a 52,8% ting 42,8% so v&i x4c sudt mua ban dau.

Phuong trinh hdi quy ciia mé hinh duoc viét lai nhu sau:

Y= -33,752 + 6,679%(GI)+ 2,386*(VC) + 2,313*(CL) (6)
Trong d6: (GI) Cam nhan sy phu hgp V’é gia; (VC) Tinh vi
chung tiéu dung; (CL) Cam nhén vé chat lu gng.

Cam nhén su phu hop ve gia

Cam nhan ve chat lwong

2 A Y A e
Tinh vi chiing tiéu dung
Py A A X
0

[Hangs6 0000000
1

Nguon: Nhém tdc gia khdo sat va tinh todn tir diF liéu khdo sdt (2018)

Kich ban 1 (KB1): thé cac gia tri & KB1 vao phuong trinh
(3), ¢6 két qua LnOdds: néu ngudi tiéu ding c¢6 cam nhén sy
phu hop vé gia= 1, Tinh vi chung tiéu ding= 1, Cam nhan vé
chét lwong= 1. M6 hinh cho thiy x4c suat nguoi tiéu ding
nay mua hang may méc ndi 1a 0%.

Kich ban 2 (KB2): thé gia tri & KB2 vio phuong trinh (2),
¢6 két qua LnOdds: néu ngudi tiéu ding c6 cam nhan sy phu
hop vé& gia= 5, Tinh vi ching tiéu ding= 5, Cam nhén vé chét

-22,374 23,138
0,000 11186,8
11187,8

0% 99,9%

lwong= 5. M6 hinh cho thiy x4c suit ngudi tiéu ding nay
mua hang may mac ndi 1a 99,9%.

5. KET LUAN

Nghién ctru st dung mé hinh kinh té luong Binary
Logistics dé giai thich cac yéu té tic dong dén quyét dinh
mua hang ndi cua nguoi tiéu dung, nghién ctru truong hop
san phém may mdc dya trén b dir li¢u 232 nguoi ti€u dung
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Nguyén Pinh Ddang, Nguyén Thi Lan Anh

tai Thanh ph Bién Hoa, Pdng Nai. Két qua cho thdy cic yéu
t6: (i) Cam nhan sy phu hop vé gi4, (i) Cam nhan vé chét
lwong, va (iii) Tinh vi chung tiéu dung c6 tac dong duong
dén quyet dinh mua hang may mac ndi cua nguoi tiéu dung.
Tir két qua nghién cuu trén d& xuat cac ham y quan tri gitp
nang cao quyét dinh lya chon mua hang hang néi ciia nguoi
tiéu ding gdm: cac doanh nghi€p nén tén trong khach hang
o thi tru(mg noi dia bang cac chién lugc cu thé, tir viéc nghién
ctru thi yeu cda nguoi ti€u dung, van hoa, nhu ciu cua thi
trudng, cac phan khuc thi trudng tir thanh thi dén néng thon
tir 6 khong ngimg nghién ciru va cap nhat cac san phdm may
mdc moi voi gia ca phu hop v6i moi phan khic khach hang
tir binh dan dén thuong luu, bén canh d6 mo rong cac kénh
phéan phéi va tim cac ngudn nguyén vat liéu méi dé c6 thé
dam bao chét luong cho sén pham, thue hién tét quan hé cong
ching va trach nhiém voi xa hoi dé kich thich nguoi tiéu
dung dung hang Vi¢t Nam.
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